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EFFAS
— Setting Standards with a global Footprint

EFFAS has 6 permanent commissions

= EFFAS Commission on Intellectual Capital (CIC)

» EFFAS European Bond Commission (EBC)

» EFFAS Commission on ESG (ESG)

» EFFAS Financial Accounting Commission (FAC)

» EFFAS Market Structure Commission (MSC)

» EFFAS Training and Qualification Commission (TQC)

Association of Certified International Investment A nalysts (ACIIA®)

As a founding member of the global training associa tion (ACIIA®), EFFAS offers the
Certified International Investment Analyst (CIIA®) designation. The CIIA® ensures tailor-
made professional qualification by offering global, as well as local market knowledge
within its examination structure.

ACIIA® represents over 30,000 investment professiona  Is world-wide.
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Intellectual Capital
— Disclosure and Valuation in the 21 st Century

EFFAS Commission on Intellectual Capital
(EFFAS CIC)

» Founded in 2006
= Chairman: Giampaolo Trasi
European Coordinator: Alexander G. Welz|

= Global pioneers in investment-professionals
community

= Ten commandments of intellectual capital
measurement, disclosure and valuation

= Sector specific approach: development of
EFFAS CIC industry specific intellectual capital indicators

Principles for effective communication
of intellectual capital

EFFAS ‘Principles for Effective
Fy ° Communication of Intellectual Capital’, 2008

http://www.effas.com/pdf/EFFAS CIC web.pdf




20th Century
- Growing Importance of Intellectual Assets

» Reflected in corporate expenditure:

— Intangible Investment

— loianghie iwestment - Investments in intellectual assets are matching to those in
— Tangible Investment ) .
tangible capital

14 - U.S. intangible business investment was more than $1
trillion in the late 1990s: software, innovation (R&D,
design, etc.) and firm competitiveness (brand, human
capital, organisation)

10 - In first 6 years of this decade: intangible business
. investment 40% larger than tangible investment

: = G6 and EU-15;

: _ o - R&D-intensive producers and knowledge-intensive
1950 19601970 19801990 2000 service providers in 2002 made up one third of economic

Business investment in US output in G6 and EU-15
(ratio to business output)

Sources: Corrado, US Federal Reserve Board (2007);
Hofmann, DB Research (2006); Tojo, OECD (2008)
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2020 - Trends In the global Knowledge Economy

Opening of work Process virtualisation in networks
and society

e — ..

Links between humans and
machines strengthen

Electronic networks become more
Global networking in pervasive and perform better
business and politics

Restriction of growth

Micro and nanotech. become

Natural resources become important fields of innovation
SN Enlarging scope of life

DB Research trend map
The trends that will shape the global economy
in the next two decades

[ The individual and society [ Institutions and political environment I Natural resources
[ Organisational forms and markets I nnovation and technology Trend cluster

Congquest of smallest structures

Biotechnology becomes central
growth area

Source:
Hofmann,
Deutsche Bank
Research (2006)
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Intellectual assets
— The fourth Production Factor

OECD Definition of Intellectual Capital/Intellectua | Assets (2008):

‘Resource utilised in future value creation without a physical
embodiment’. It includes

= Proprietary Knowledge
= Human Capital

= Relational Capital

= Qrganisational Capital

EFFAS Definition of Intellectual Capital/Intellectu  al Assets (2008):

Staff and management skills, human capital

Software

R&D and Innovation

Brands and patents

Strategies

Processes

Relationships with suppliers, customers and partner S
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The 10 EFFAS Principles
for Intellectual Capital-Disclosure

. Clear link to future value creation
Transparency of methodology
Standardisation
Consistency over time

Balanced trade-off between
disclosure and privacy

Alignment of interests between
company and investors

Prevention of information overflow

EFFAS CIC 8. Reliability and responsibility

o mtaliectaat caprtal e 9. Risk assessment

iy £ 10. Effective disclosure placement and
timing




EFFAS CIC's sector specific Approach
- Towards a new Analysis and Valuation Scheme

,/Accurate financial accounting data are neither
Inherently right nor wrong, they are only more
or less useful for the questions that people
want answered.”

Charles Hulten, 2008

Professor of Economics, University of Maryland and NBE R, Senior
Fellow to The Conference Board (USA)
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EFFAS IC Business Case Telecom Industry

= The data presented in the following slides is based
on research conducted in recent months by ODDO
Securities, France in Europe and the US.

= The results were published by ODDO in a research
paper in October 2008.

= This research is part of and contributes to EFFAS’
Commission on Intellectual Capital (CIC) sector
specific approach in collaboration with Prof.
Michael D. Kimbrough, Harvard Business School.

= EFFAS CIC aims to understand IC-driven corporate
value creation and to develop sector specific
Intellectual capital metrics to be used by analysts and
Investment professionals for their recommendations
and investment decisions.

Eﬂ EFFAS 0



Intellectual Capital/intangible Assets already
dominate in many Industry Sectors

H
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|  CHART 12 | SOURCES : ERNST & YOUNG, ODDO SECURITIES |
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The Telecom Sector
- an Intellectual Capital driven Industry

= Shareholder value creation is not derived exclusive ly from the state of being
licensed to operate network infrastructure to serve subscribers

= The weight of intangible assets in the valuation of the Telecom sector is 71% vs
only 26% for tangible assets.

= Long considered to be highly capital-intensive, the sector is now among those
whose principal valuation driver is intellectual ca pital.

= The sound management of intellectual capital plays a key role in value creation
for a telecom operator

= Given growth constraints (regulation, subscriber sa turation, fierce competition,
etc.) and changes in communication methods, an appr oach based on the
analysis of operators’ intellectual capital permits the identification of numerous
strengths and weaknesses that are revealed much lat  er in companies’ financial
accounts.

= |nnovation is a major opportunity for Telecom equip ment makers and a double-
edged sword for Telecom operators

Eﬂ EFFAS



Three main Components of Intellectual Capital

* Human Capital (at individual level and throughout org anisation)
- 10 of 21 HR criteria account for 70% of the HR analysis model for the Telecom sector

- 10 criteria: growth model, age pyramid management, size-related attractiveness,
employee share ownership, management or reorganisational/restructuring measures,
departure/arrival of key personnel, workplace climate and dialogue, quality of local
management, operating margin per employee and social liabilities

= Structural/Organisational Capital (internal/company lev el)

- technological capital, intellectual property, innovation capacity, explicit and implicit
internal processes, corporate culture and language, the ability to adapt operating rules
rapidly to changes in conditions, etc.;

» Relational Capital (external/networking level)

- interrelationships woven between a company and its customers, suppliers and partners
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Human Capital Criteria for the Telecom Sector

_— B Mature of
HR focuses Rank 1 criteria Weighting e
Quantitative and
Growth model 10.0% qualitative
) Cluantitative and
Governance and Age pyramid management 6.0% qualitative
HR profile HR representation on Executive 4.0% Qualitative
Committee )
) Quantitative and
HR transparancy 2.0% qualitative
) ; Quantitative
Size-related attractiveness 5.0% (relative to sector)
International presence-related 4.0% Quantitative
Afttractiveness and  altractiveness :
recruitment Economic attractiveness 2.0% Quantitative
Average wage costs 2.0% Quantilative

(relative to sectar)

Employee share ownership 5.0% Cuantitative
Growth in headcount 2.0% {regtﬁfenﬁgas“:fmn
Career integration  Integration, annual review rate, career 4. 0% Quantitative and
and planning planning : qualitative
- . ) Cuantitative and
Training quality and effectiveness 2.0% qualitative
Management of Mainly qualitative
recrganisationalrestructuring 10.0%
- measures
;"'L?it:‘;g::'f;gnand Departure/arrival of key personnel 5.0% Qualitative
h Staff turnover 3.0% Quantitative
Absentesism 3.0% Quantitative
Workplace climate and dialogue 10.0% Mainly qualitative
Payroll management 2.0% Guantitative
) Quality of local management 5.0% Qualitative
Operational HR Gperatiing margin pergemployee 5.0% Guantitative
management e . -
Social liabilities (pension funds, 9 0% Quantitative
healthcare, class actions) )
Total 21 criteria 100.0%

[ TEELEZT [ SOURCE : ODDO SECURITIES |
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Corporate ,Ecosystem’ — Organisational Capital
and external Relational Capital in Telcos

Ecosystem criteria SCIHI0T Operators B (L £ GO
makers

Cc:rpqrate_e culture, internal 4.0% 5 0% Qualitative

organisation

Innovation/R&D/patents 11.0% 4.0% Sl 2
gualitative

Brand 2.0% 3.0% Slheliete s
gualitative

Supply ch_aln, logistics, industrial 4.0% 5 0% Qualitative

partnerships

Distribution network 2.0% 5.0% Qualitative

Product and service quality 3.0% 3.0% Quanntatwg qnd
qualitative

Customer satisfaction 3.0% 4.0% Quantltatw_e gnd
qualitative

Total 29.0% 23.0%

| TABLE22 | SOURCE :0ODDO SECURITIES |
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Intellectual Capital based Value Creation
— Value Creation Drivers in Telecom Corporations

Number of
Subscril

—
g
Ll
7 - -
Intellectual Capital based Value Drivers
I
. Mix of Subscribers E
Revenues »]
ox
o
w Value creation driver Intellectual capital constituent Key performance indicator
Introduction H Brand financial value, market share, spontaneous
< Number of customers Brand capital recognition, transfer price for brand utilisation,
w internationalisation capacity, etc.
2 . ARPU, standard dewviation in ARPU, quality and quantity
ol Chummar G2yl [ exgi) of available information on individual customers, etc
oD mh Customer capital % of EBITDA generated with customers representing the

top 20% of sales, etc

New-service development cycle, % of sales generated by

Vesliraiegfie=) exprial, pozestion offerings launched less than 12, 24 and 36 months

Addition of new services

e earlier, etc
Number of bundled offerings, A (selling & marketing
Churn rate Customer capital, brand capital expensesisales)/a churn rate, service quality

measurement, satisfaction index, etc.

Selling & marketing expenses/subscriber, number of
handsets offered, cost of handsets, % of customers
acquired enline, % of sales generated by in-house
distribution channels, etc.

Churn rate, service quality, capacity to provide bundled
Subscriber retention costs  Customer capital offerings, “club effect”, average customer support costs
per subscriber, etc.

Number of technologies deployed (X25, ATM, IP, 2G,
2G+, 3G, 3G+, etc ), number of suppliers, etc.

R&D spend as a % of sales, number of internally-
developed services/offerings, internally-developed
serviceslofferings as a % of sales, R&D organisation and
R&D integration at other divisions, etc.

Capex Supplier capital, technological capital Capex/sales, A capex/A sales, etc.

I TABLE 17 I SOURCE - 0DDO SECURITIES I

Subscriber
Retention Costs

—
— =

Subscriber acquisition

costs Brand capital, partner capital

Operating

—
Expenses

Network operating costs Technelogical capital, supplier capital

NOILY3HD INTVA H3ATOHIHVYHS

R&D spend Technelogical capital

OPERATING PROFIT MARGIN (%,

G&A expenses

1

Network
Maintenance

Capex

Network
Expansion

| CHART 14 I SOURCE : ODDO SECURITIES |

Eﬂ EFFAS 6




Assessment of corporate Intellectual Capital

- Telecom Operators/Equipment Manufacturers

Dominant positioning Stock Human resources Licence to operate Ecosystem Intellectual capital Ranking
Alcatel-Lucent: 7.9 0.5 145 23.3 7
Cisco 10.1 0.5 238 344 2
Ericszon 9.3 1.0 189 29.7 5

Telecom equipment Gemalto 7.8 1.0 208 29.6 4

manufacturers Motorcia 59 0.5 118 18.0 &
Mokia 111 1.0 27 34.8 1
Oberthur 7T 1.0 19.0 27.7 [
Tandberg 10.3 1.0 19.2 30.5 3
ATET a5 1.0 16.0 25.2 4
Belgacom 71 1.0 12.5 20.2 13
Bouygues 10.2 1.0 109 2141 12
British Telecom 8.8 1.5 15.5 251 5
Deutsche Telekom 72 1.0 11.2 19.4 14
France Telecom 34 05 154 241 9
lliad g6 1.5 175 27.0 1
KPH 75 1.0 145 225 11

Telecom operators Maroc Telecom 9.4 15 14.7 25.0 7
Mobistar ] 1.0 148 24.5 8
OTE 6.1 1.0 12.3 18.7 15
Sprint 4.9 05 6.0 11.3 17
Telecom ltalia 7.3 1.0 10.8 18.5 16
Telefonica 10.0 05 15.3 251 [
Verizon a7 1.5 142 239 10
Wivendi 9.8 1.0 15.9 26.2 3
“odafone 10.3 1.0 15.3 26.3 2

Average - telecom equipment manufacturers 8.8 0.8 18.9 28.5

Maximum possible score — equipment manufacturers 15.0 1.0 29.0 45.0

Average telecom operators 8.3 1.0 13.7 23.0

Maximum possible score — telecom operators 15.0 2.0 23.0 40.0

[ TRELE3E | SOURCES. ODDG SECURITIES |
EFFAS
' I EI’ 17



Assessment of corporate | nnovation Capacity
- Telecom Operator JEquipment Manufacturers

Core innovation

Upsiream innovation (productsimarketing) . Downstream innovation (markets) Pricing power
Dom nant Stock Market Histori [P:GE:;E = u:'tlctm]' Market Histori Growth vs. the Credibilit Score
positioning pusitiuar:inz [out 5tlrsatz;; AT pusiti:r:ing |out silfa;g{].:r anitinar:ing [out 5&1;:;: m':r:et Er:ﬁt of Jim;;El[-:In:tv-:rf B il
of 12) {out of 8] 12) of 17) [out of 8] of 12 {out of ) 10) g il
Alcatel-Lucent: 4.0 5.0 80 7.0 6.0 6.0 50 4.0 25 15 490
Cisco 10.0 7.0 7.0 a0 6.0 10.0 7.0 6.0 70 7.5 T3.3
Ericsson B.D 6.0 80 7.0 6.0 8.0 6.0 7.0 6.0 55 BT
Telecom Gemalto 10.0 7.0 5.0 ] 8.0 100 6.0 a0 70 a0 B6D
equipment =
manufachurers Maotoroia 3.0 6.0 70 6.0 5.0 5.0 50 20 20 1.0 420
Wokia 7.0 55 6.5 12.0 7.0 8.0 6.0 6.5 6.0 55 70O
Oberthur 7.0 45 4 7.5 50 8.0 50 7.0 7.0 4 550
Tandberg 10.0 7.0 5.0 8.5 1.5 8.5 4.5 7.0 7.0 7.0 To.0
ATET 70 6.0 1.0 6.5 35 a5 410 4.0 6.0 55 500
Belgacom 50 a0 1.0 7.0 4.0 a5 4.0 35 50 10,0 480
Bouygues ] a0 1.0 B.0 4.0 7.0 35 8.0 50 35 475
British Telecom 7.0 4.0 1.0 7.0 5.0 6.0 40 4.5 i} 45 490
Deutsche Telskom B.0 a0 1.0 B.0 4.0 7.0 4.0 35 50 4 4335
France Telecom 10.5 8.5 25 a0 3.0 a8 20 50 6.5 8.0 59.5
lliad 8D 80 0.5 8.0 1.0 1.0 7.0 10.0 6.0 55 T20
KPM a0 6.5 20 7.0 410 10.0 6.0 5.0 6.0 60 6135
Telecom operators  Maroc Telecom 70 45 0.5 5.0 3.5 8.0 4.0 6.5 70 10.0 4.0
Maobistar 8D 55 1.0 8.5 5.5 7.0 50 7.0 4.5 B0 G0
OTE 50 35 1.0 B.0 410 55 315 7.0 4.5 55 4335
Sprint 40 T0 1.0 6.0 5.0 50 410 20 20 0.5 36.5
Telecom ltalia 6.5 4.0 25 B.0 3.0 6.0 4.0 3.0 4.5 60 43535
Telefonica a0 7.0 20 8.0 7.0 10.0 7.0 B.0 7.0 65 7035
Verizon B 5.0 1.0 8.0 5.0 75 45 B.0 6.5 50 570
WVivendi 78 6.0 1.0 7.0 5.0 8.0 6.0 7.0 55 60 390
Vodafone 7.0 5.0 1.0 8.0 5.0 6.0 5.5 4.0 7.0 80 575
Average - telecom equipment 7.4 6.0 63 8.1 5.1 7.7 56 5.3 56 44 624
Average telecom operators 71 31 1.2 71 4.8 T3 48 a3 R 6.0 4.0
Average — Telecoms sector T2 3.4 29 T4 a0 T4 419 ad a3 33 56T
Maximum possible score 12.0 B.0 12.0 12.0 8.0 12.0 B.0 0.0 8.0 10,0 1000

i - T -
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The Goal and Result
— Sector specific Analyst IC Recommendations

AEROSPACE-DEFENCE — SUMMARY OF HR SCORING, HUMAN RESOURCES
RECOMMENDATIONS AND FINANCIAL RECOMMENDATIONS

Dominant ; : Human resources Financial

positioning Compary Eyalusnon’l [Haniing recommendations recommendations
Boeing 48.0 13 High risk {4) Mot coverad
Diassault Aviation 64 5 2 Opportunity (2] Mot coverad

Prime contractors  EADS 478 14 High risk (4) Reduce (3)
Lockheed Martin 51.0 ) Opportunity {2) Mot covered
Northrop Grumman i &k 10 Moderate risk (3) Mot covered
Bae Systems 603 8 Opportunity (2) Mot covered

Systems Finmeccanica 56.1 12 Moderate rnisk (3) Buy (1)

manufacturers Raytheon 58.2 9 Moderate nsk (3) Not covered
Thales 624 4 Opportunity [2) Add (2)
Goodrich 571 11 Moderate risk (3) Mot covered
Honeywell 63.0 3 Opportunity (2) Mot coverad

: Latécoére 61.3 5 Opportunity (2 Reduce (3

ch;tﬁgrr:e it Rolls-Foyce 608 7 Dgsaﬁmit; EE% Mot cnw—:'[re}d
Safran 477 15 High risk (4) Buy (1)
Zodiac 73.0 1 ﬁt;“m opportunity g,y (1)

Sector average 58.6

Prime contractors average 58

Systems manufacturers average 552

Equipment makers average 506

TABLEZ | SOURCE QDDC SECURITIES |

Eﬂ EFFAS
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EFFAS Recommendation
- IC-Disclosure Instruments for Corporations

Corporate Intellectual Capital and IC-based value crea  tion
should be disclosed:

As part of the Annual Report:

* [ncluded in the ,Management Commentary’ (or ,Managem  ent
Discussion and Analysis’)

= Best practice case: Infosys Technologies Ltd., Indi a

As a separate Intellectual Capital Report:

= |n the context of the whole corporate reporting sys tem

= Best practice case: Infineon Technologies Austria A G (IFAT),
Austria/Europe

Eﬂ EFFAS
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Value Reporting Key Facts
- NASDAQ listed Infosys Technologies Ltd.

= Data collected division wise as well as for subsidiaries
worldwide

= Publication: annually (not included in internal quarterly
reporting)

= Responsibility for this report: Corporate Finance Team
headed by the Chief Financial Controller of the Corporation

= Intangible metrics are co-related to employee data but not
directly related to executive compensation model

= Internally similar measures are adopted to evaluate
business performance, employees are adjudged based on
metrics that are additional to the financials

Eﬂ EFFAS



Infosys Technologies’

- Value Reporting Disclosure Model

* Manro-economic environmant
= Competitive landscape

« [echnological frends

¢ Envirenment

= (oals and objectives
= Ethics and govesnance
slructure

* Brang
= Customer relationships
L * Talent management
= |nnovation and R&0

* Financial metrics
= Risk management :
« Non=financial metrics J

The following sets of metrics
are included in Infosys’
Corporate Value Reporting :

= Brand valuation

= Balance sheet including
intangible assets

= Economic Value-Added
(EVA®) statement

» |ntangible asset score sheet

= Human resource accounting
and value-added statement

EFFAS THE EUROPEAN FEDERATION
OF FINANCIAL ANALYSTS SOCIETIES
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Infosys’ Intangible Assets Score Sheet

External structure — our clients

Intemnal structure — our olganizalilon

Competence — our people

2008 2007 | 2008 2007 | 2008 2007
Growth / renewal

Revenue growth (%) R&D Total employees 01187 72,241
In US Dollar tenns 35 44| R&D/total revenue (%) 120 1.20| Added duning the year
In Rupee terms 20 46| R&ED /value-added (%) 1.36 1.40| Gross 33ATT 30,046

Exports / total revenue (%) o9 08 | Technology investment Met 18,046 19,526

Clients Investment / revenue (%) 267 344 | Laterals added 8,523 8,023
Tetal 538 00| Investment / value-added (%) 200 4.01 | Staff education ndex 2,51970 2,023,270
Added during the year 170 160 | Total investment Employees — Mo, of naticnalities 70 65

Marqué dients Total investment / total revenue (%) 8905 10.87 | Gender dassification (% )

Total 45 ) 114 | Total nvestment / value-added (%) 10.08 12.71| Male 67.5 60,1
Added during the year 24 16 Female 315 309
Bevenue contribution (%) 40 44 No. of non-Indian national employees 3,678 2,028
Revenue Denved — Mo, of countries 58 54
Efficiency

Sales/ Client Sales per support stall Value-added / employee (Rs. crare)

U5 % nulhon 7.76 6.18| US § nullion Lo8 0.92| Software professionals 019 0.19
Bs. crore 3103 7.y Rs. crome 432 4.14| Total employees 018 018

Sales & marketing expenses / revenue (%) 549 6.60 | General & admin expenses / revenue (%) 7.97 8.03 | Value-added / employee (§ million)

D3O (days) 2 64 | Average proportion of support staff (%) 471 5.18 | Software professionals 005 0.04

Provision for dehts / revenues (%) 026 019 Total employees 005 0.04

Stability

Repeat business (%) 97.0 05.3 | Average age of support staff (years) 204 30.9 | Average age of employees (years) 26 26

Mo of chents accounting > 5% of revenue 1 1 Attrition %

Client concentration Excluding subsidiaries 124 13.7
Top client (%) 9.1 1.0 Excluching inveluntary separation 121 12.2
Top 5 clients (%) 20,9 104
Top 10 clhents (%) 314 314

Client distribution
1 million dollar+ 310 275
5 million dollars 141 107
10 million dollar+ 80 7l
20 milhon dollars 47 36
20 million dollars 32 25
40 mullien dollar+ 22 16
50 million dollars 18 12
60 million dollar+ 13 11
70 million dollar+ 12 [4]

80 million dollar+ 10 4
00 million dollar+ 6 4
100 millicn dollars 6 3
200 million dollar+ 1 1
300 million dollar+ ik -

The aberic fignres are based on Indian GAAP consolidate d finama al statement

EFFAS THE EUROPEAN FEDERATION
OF FINANCIAL ANALYSTS SOCIETIES
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Infineon Technolgies Austria’s Intellectual
Capital Reporting — 2008 and beyond

Intellectual Capital Report 2005

(ﬁf_i neon

Never stop thinking

= Triennial publication of IFAT
Intellectual Capital Report

» Publication date of ICR business year
07/08: Q4 2008

= Consistent indicator framework

= Majority of indicators of ICR 05 published
again 2008

= [nternal benchmarking: time series and
interpretation on aggregated level (IFAT)

= Strategic and process focus

» Strategic long-term and mid-term goals
(‘knowledge goals’) as in ICR 05

» |CR model of corporate IC-based value
creation processes as introduced in 2005

24



Infineon’s IC-Report — Structure and Content

2 Preface
The General Framework
& Brain Port Infineon — regional touch with global reach
10 The Fourth Production Factor — knowledge as a future oriented investment
13 Capitalizing on Brain Power — measure and manage the untouchable
15 The Infineon Austria Approach — innovation based value creation

The Corporate Strategy

20 Infineon Austria’s goals and objectives — a roadmap to the future
The Intellectual Capital
28 Human Capital — the main source of our future success
43 Structural Capital — inspiring conditions for talented people
Trust our brain 47 Relational Capital — global connections for combined brainpower
y . 53 Location Capital — Austria, a home for global players
The Core Processes
5§ Production — leading edge products for ambitious customers
69 Research and Development — pushing the limits
82 Managing Complexity - zlobal Infineon business responsibility in Villach
o1 Advanced Services - strong support for powerful performance
The Results
104 Qutput and Impact - creating added value for our stakeholders
The Future Prospects
110 Building the Future — Infineon Austria looks ahead
119 The Balance

EFFAS THE EUROPEAN FEDERATION
OF FINANCIAL ANALYSTS SOCIETIES




Infineon’s Intellectual Capital Report Model

Infineon Austria Midtherm Intellectual Core/Performance Output
Longterm Goal Knowledge Capital/Input Processes & Impact
Goals

Value Creation

We want to achieve Knowledge Human Production
world leadership Goal 1 Aol
for Infineon in all

Knowledge
segments we Goal 2 Structural Research and
contribute to and Capital Development Stakeholder
want to be the Knowledge
strongest inno- Goal 3
vation engine in Relational Business Results
Austria as well Knowledge Capital Responsibility
as Central and Goal 4
Eastern Europe
by 2015.

Specific

Knowledge Locational Advanced
Goal 5 Capital Services

Value Increase

* Infineon's Four Pillars: Profitable Growth / Custom er Focus / Collaborative Leadership / Operational Exce  llence

Eﬂ EFFAS 6



Practical Example - Measurement of IC-based
Value Creation

STEP 2 Input: Human & Relational Capital indicators

- International employees: 13,9% (35 nationalities)
- Employees changing locations within corporation: 15
- Ratio of female employees: 11,0%
- Female employees in management functions: 3,3%
- Short and long term delegates at Infineon Austria: 25
- Cooperation partners in R&D projects: 77
e
Knowledge Goal 2 — STEP 4
H : ‘. We want to achieve Knowledge uman Production i
Life is a network": ot teadersip Goal 2 i Output and Impact Indicators
Sefffaetﬂ t‘S W: K"&’Z,";f‘lge Structural Research and
. contribute to an Capital Development Stakeholder
As a regionally based e Ve | o | e Specifc - Participations at Centers
fand _globa1lly net\/\_/orked Att“glw: e el Responsibiiy resuts of competence: 10
Brainport’ we strive to Eusemn Ewape N s o - Austrian SMEs involved
y 2015. . .
become a hub for Goal 5 capital e in R&D cooperations: 15

development and
application of leading-
edge knowledge.

Value Increase

ST EP 3 Indicators of core processes

- New R&D-projects: 26

- finalised R&D-projects: 23

- New products (business unit Power
Management & Supply PS): 98

- Share of new products (< 3 years) from
turnover (business unit PS): 65%




Intellectual Capital - the Road ahead

Progress in the disclosure of Intellectual Capital ma y only be achieved by
clearly aligning interests between the company, ask ed to provide a higher
guantity of better quality information to the outsi de world (with
associated costs), and the investor, who will use t his information within
his valuation framework.

The virtuous circle that we hope to see is one wher  eby:

" the company first of all becomes used to managing a  nd measuring its intangible
value drivers

® it subsequently raises their visibility by reportin g such drivers to the market

" thereby triggering a greater valuation in respect o f competitors

®  this will reduce the cost of capital, forcing out a nd justifying further efforts in
terms of communication and transparency in respect of this fundamental
component of enterprise value.

Eﬂ EFFAS ”
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